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Motorola responded to energetic growth in the cellular phone industry and its 

own cellular telephone division with a major expansion of its corporate campus.  

Phase I involved the construction of a new division headquarters.  The 210,000 

square foot office building is designed to be aesthetically compatible with exist-

ing structures, yet reflect the innovative and creative technology housed inside.  

Phase II called for completion of a 400,000 square foot high tech engineering 

and production center.
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